EEEN B43%25 200667 H - 165
=B HEFEY A b—20054 4 H ~20065 3 H—

X ¥ @ X BEE

(FEB) W7 70REBI%¥L HAEhE, 5B, 200569 A.

F—on0eA V) R 2@NATEE2T)0E < /DNRET MBEBEE L OHF) | BHKE
A/ R=2aVyIRI AV MREY F—, TERAEA /R=2 3y IRI AV MREE
R— J—FJR—)— 1 —X) No.l4, 2006¢ 3 A.

it H EHE—BE BBR

(3830) “A remark on the stability of saturated generic graphs”, Journal of the Mathematical
Society of Japan, Vol.57, no. 4 (2005), pp.1229-1234,

(GR30) “Algebraic types of generic graphs”, Kokyuroku of the Research Institute of Mathemati-
cal Sciences in Kyoto, 145 (2005), pp.63-68,

(8&3) “The stability spectrum of generic graphs”, Kokyuroku of the Research Institute of
Mathematical Sciences in Kyoto, 145 (2005), pp.69-74.

() “Forking in generic structures”, Kokyuroku of the Research Institute of Mathematical
Sciences in Kyoto (28, T 5.

(P7AbF2 ) “The stability spectrum of generic graphs”, The Bulletin of Symbolic Logic Iz
B#ETE.

(HFHEE) GenericEDETINOR #MERKERERES LIS — (WFEK%E), 200662 A.

(#E&REK) H2BOMATESE b D Generic i) HAKESES (FILA®), 200549 A,

(#E#K) Generic EOMT L LEN HARZESES (MILKE), 2005569 A.

(FRFEFER) Generic BEIC KT 2MUBME 1) HRBOBEEFNVIZHT 5 | BERATELEOH
71 MRES FEHRRNERERTHFA, 200569 A,

(FFFFERK) Generic BEIZ BT MBS T TERBOBEETINICHET 5 1 ERTELE O
R MRES (EHEBEEMITHZEA, 200569 A.

(WF7233%) “The stability spectrum of generic graphs”, Logic Colloquium 2005 (University of
Athens, Greece), 2005¢E 7 H.

L A E5

(FH) AR Ity IRV T7ERE, 2005F58.,

G THARZEOBREEZESMOD T EHKREMER BE&EBH No.2479, 2005£7H5HS.

AERSE) HMERCREORY - B - #ERRER) BERNERFBESHHRS MRREEDN :
20065ERRy, 20064F 2 A,

&EFH Yr7a—F-M-Yrya—-t+ THEOAEI - 7 2V HOAER ) HEPERHER - B
e THAST @R AAEEs No.547, 20064F 2 H.

UhgR) TEROREIEIR - hE0E - AMEE) HBBCEMR - HE#E I x2 - L—nN—"- FL v
Ky No.364, 20054E 7 HS&.

(FEHE) WA LOHEENTA T T4 574 — TEZEHSEIFE, 25004 -C) HE
&4 20054 6 H19H, http://www. soc. nii. ac. jp/kss/congress/53/points_themeC.
html



166 SEMHFRERY R F—20054 4 H~20065 3 H—

FHJI B B

(BED TENEN mEEA (A, 1)) BRARREEs TREEH $42558 15, 2005E4
H.

(252) TEEar Yoo FLEES Wavey No.112, 200545 A,

GtRE) TRmeHEoRES SEB, 200546 H.

(BH) TESIEA EREAR (BA, 2)) BBOREEHES TREEN $4258 25, 20058 7
A.

(a55) TEEANZOREEFHNBRR) ZFBES ™Wavey No.113, 20058 H.

(BED TEIES BECEA (R, 3)) BEKREEEYS WEESH $4285 35, 2005410
A.

(352) THEEBLEORER BIXBEFES Wavey No.114, 20054E11H,

(BE) TE5IEN EBEEHE (B, 4)) BRKEREYS REEK) $425F5 45, 2006£ 1
H.

(a524) THBEBEROHEa2L Y oI EXEES Wavey No.115, 20064 2 A.

(T—F = N—, 7)) TEEIHHE A —FI LA M) —) ERAEA /RN—ay - TRY A
v MNRFEy X— T —F% J—9%— - 2 —Z3 No.15, 2006¢E 3 H.

= OB # E B’

(@) WHReExs23Ia=r—rarv) BEWFEF IR A2 b L2 Ry Vol10, 2005, 9,
200546 A.

() THBEZEAL (E#) V—F14r 74 /=y a>, 2005FE10H.

4 raa—) TEREIRANREIAI2=Fr—Yary)] AF4ANT7L 2 ¥, TB#HERESE) Vol.3l,
2006, 1, 20061 A.

(zvt-) "HEOES (1) #REEM HEAEMNEMES THAEREMSHE Vol.58, No.3,
20064 3 A.

X T 8 Z #R
(FE HE) 7or - ar27)0oEELE SHR&EFLE, 200567 A,

K & # £ 8
GO T 794 - Fx—2itd% TOC: 2N -7y r&FtOBERYE PMHRME Th%ME
) L oG & B et RBREEDm S, 200565 A.

A L om OB

&) 24927 - Ny Ty oy BLHR, 20058108,

(FE) NEeELEAMN HCEFE, 2005£10H.

(#) “Branding of Japanese Organic Supermarket and the Characteristics of Consumer Be-
havior in Its User Segmants” Asian ACR, Asia Pacific Advances in Consumer Research
Vol. 6, 2005%6 H.

GR3) THEMBE L TomE) EEFA IR Y A2 b L Ky Vol10, 2005¢E11A.

G "EMBEVMORE, @M% HEERICICETIHE  BENEOEE () - 58EEY
OEEES, ROREMIINT 3 HBERIL) WEEW $4258 35, 20056104,

@30 TARE - BEHEATTNVIC L B 7 T2 Fli —PINS MEHE O BRI B2 S AL O RE



REENR H43%25 2006£7TH 167

T HRILEMAN THRLSMARR 2255, 200641 H.

G TLAELEREEEE 77074 7)) BRILEMERR UL R D L8438 200648 3 A.

GRY) THREBEA-LEy2—0OF i) OtL 7 b ay 7E2BETSE FAVYELR 7Y—-F
2ot IXAYEY RF—LtrR2—) 3, 4/5H%, 2005%£4 A,

G0 TEBRETAXEA—-H=Z9 27 SM, F—N7— XHOMEEE) FAYELF-7U—F
<o, IFx—AMPTAY) 35 6H1HS, 20055 A,

(3 TkE LOHAS B##FJ|T5F -7 — X3 LEEAREL-ON?2] XAVELF -7~
Keott, IFx—2AMTTA D) 5, 12H1HE, 20054124,

Citgk) THHR ! FHEEORKEBVEES JREAARTF—Y ar U4 Yy FREDERT
E#HHETREONE) XAVYEL R 7Y —F3v#, Fz—-2 R PT40) 8, 1
A15H%, 200651 A.

G TRZEfttneh o> REBMLOKEN] XAXYEL R 7U— KU, IXLYES Fik—
Lt -y 3, 23R, 20062 A.

(274) TEBRE 0 BEDRL Y ERROBER THABSLHHE 3 5130, 200643 A.

$EE) T$17E DIY /NR¥EEEHERESE (20056%)) HA DIY S, 200549 A,

B BETF B

(HERE) UEFR BFAREAZOERMM (WHEKRE : EAMER) #3GE 200549 A.

GR3) THA—Tr - a3a=F 4B 2¥FEA ) R—Y ay | BRAEREEE TRESK
F42EE 35, 20056104, :

(EEWE) TAVFIAMEREA /=Y ary] FT74 A - F—bA-varEe HIEALEK
£, 2005¢E111.

GRXD) Ta7 - rANCVTAEarTIOAMERY A 74 A =M A—-avBE@E X742 -
A— b A= ary $2655 25, 2005118,

A B B BB

(EB) MHEEREE >RV bal ryar) ERBTASEHRS, 2005465 A,

(£0ft) Photoshop DEAMRIE) TES - 54 74 4 T A Photoshop DEFLE = 27 )}
1%, ¥+, 200511H.

(Zoft) TEMEEGE RT3 <OET5) E%¥ . 51 794 1 A Photoshop DEHMLE T = 2
Ty B3E, ¥+, 20058117,

(zoft) TEREHRETS (BE-#E)) N1 THEENCACAED I Ca—2FERAM Ky £
4%, %44, 200142 A,

(Zzoft) "TEHHREHETZ) WAAHESCASAEG I Y a—XEBRAA ¥y $4E, 246,
20064 2 A.

& A B BER
G0 THREEM O MG & EHE) (FNEREETIFEERE TR %/ N2~ & EEHES,
2005 3 A)
G0 TIT 8 0 M 3EMEG | & ERR R - SR EEMA OREA L RS, RUREME) THR7 Y7
N0 E R & B - HEREEOEL - HAEXORFBUBERILO LY XA REFIVICENT
T B RVF— - BRSBTS O T RU16F 8 B BT RBIRESE) , 2005427 A,
GaxX) TREEXTERS| & G| OBFRIC OV TOER - EERERITEC 8 28MOG]; K



168 SBBFARRY R F—20054 4 A ~20065 3 A—

REREZES WBEEW $428545, 2006661 7.

G TEREHIELOSHMERILAET L HMHEE ERKE O I IBEMR LY X—F1 AAy
v ar~—)%—y (2006-MMRC-66), 20064 2 H.

(FABEWES (2 AH#ET)) TTERMICET 2 BRESEER (BFEEEEOEFEMI) 200543 H.

(RERES (HE) UHehM - BRIZAZHN I 5 A2 —BlEBEEOBIM —20044E 8 HOHAE ~
(FRIGEER M ABRHISERIFI A), 20054 3 A.

(FRERESE () TAVA -V L —FAEREE 20044 9 ARE-1 (FRIGEEN %
MABHSEBHIE A), 200546 H.

(B TEERORE -—SHASHy T HEREHEROERN - MBRKEOHRE) T4 /-y 3
VeRRV AV M (BEBKEA JN—Yary - IRT AL ML 2 —LE), No.2, 2005
F£3H.

(y+¥—) THRICEZOHHAMIZ2 L] [Encorey (F#fAL = 7#<) No.44, 20064 1 A,

(%) THAOBWHEFZEX0SN (BEEZOAREEHPPCRE7 +— 74 (@E 7IL20054 5
A98))

() T (BUAREYE - BIER2SLERETONRIVERE REEEIHOEERRE L%
#EEE), 2005E10H29H, RETRAK)

A AN M F BBR
(EE (£#E)) “Advertising and the Emergence of Consumer Product Image in Social Construc-
tionism Perspective”, Lawrence Erlbaum Association, Creating Images and the Psycho-
logy of Marketing Communication, 2006£E 1 H.
({130 “Christmas in Japan: Globalization versus Localization”, with Russell Belk, Con-
sumption, Markets and Culture, Volume 8, pp347-360, 2005¢E 9 H.
(Conference proceedings) “Santa Claus Is Coming to Town: Assimilation of Christmas in

Japan”, with Russell Belk, Association for Consumer Research, Advances in Consumer
Research, Volume 32, pp6-8, 20055 8 H,

" H ® B BhE®
(%) “Deuotational sewautics excluding weak-extensionality in simple types”, S #5 A2 5B g
W FerT TEORMATRTFERTATRSR 1442, 20054 7 A.

R £ ¥ & #&
(BW30) “Controlling Biped Walking Robots Using Genetic Algrithms in Mobile Agent Environ-
ment” IEEE, IEEE 3rd International Conference on Computation Cybernetres, 2005£E 4
A.

B F & BhER
X (tE) THAHHEEZEOER : 1990FR2PLE L T), BRAEREES EEEH 8
42% 28, 200547 H.
(FDf) TaFLh: ZRF—ROINELER) BARRE - BRHX  HEM R - MEH - eRs
F) 4 —F - <42 FREBEMIE GEM, 200549 A,
(GR3z (#E)) “Transition of the Japanese automobile industry: Focus on the 90's,” EBAK %A
IR=2ay « IRI AV MLy Z— 14 JR—=vary « TRY A2 by, No. 3, 20064E 3 A,



REEEM H$43%25 2006ETF 169

= B K B 8
Gt URMFHET A by (BHEREIRE) PREFHE, 200653 H.

(I T S €54

(EHawxx (BE)) TAGRME)EHERMAI L 2RENOEE HEAHBETIHMAY S, THARET
ey, Vol.ll, No.1-2, pp.19-33. 20054 3 H.

(BEFAL (HFE)) “Factors of Household Recycling and Waste Reduction Behavior”, Associa-
tion for Consumer Research, Asia Pacific Advances in Consumer Research, Vol. 6 , pp.
46-51, 2005,

(BFRX (BE)) TAREIIBIFLITMNT Iy FEEANOHERREOMR -BERRHBEF LD
BICEH —) HAMEES WEMT F9%&, F15, HERKT.

(FEE (1E) TLEMRELERE OARBREL TRIBERLSICHD L AOKREGHEE pp.
201-217. 20064 2 H.

(B TGDP #zEh e HSM A TAM#R] &0WINTI XA L7 b BHEESE, AR o/
I A by, 2005F12A13H% p.62. 2005£E12A.

(FeREXR (FEFABR) THESY r—JOERLEIZET MR- *ﬁﬂftﬁ;&if%rwﬁ:ﬁ}ﬂibt
BROEL - FORHA-) HAHBETHWAZS, FOEHEBRETHMA 2> 7 7L v A#
EESE, pp.13-16. 2005 6 A.

(BEREL (HAMR) HEEREN T IAR-IVT70 FBRELSA2HE~RREERD T - R
~) AAMBETBMASES, SOEMESTHNEIL 7 7L AREEEH, pp.21-24.
20054 6 H.

(FERREER HEAMR)) TEREFZCNTIMEZEDST) AEI -7 4 744 20 A%,
FEI8EMFAL, 20056E12H.

H B A F BEE

(EE) WP—%570F2I) - 4 /JR=var) BRBE, 2005412H.

G ThAF2 - A&— b7y 7 ABIMERIZ BT 5 LEHIT BHEASEELREN 2R ey
AT 15, 20064E3 A.

(FEemE) THREEMaIa2=/ —Yar0REAN=XL) ALAf#EEE TERAE V—2JYay
71, 2005%E5 H,

(ZFamdy) TMREREMBOF v ) 7EEE) HBEEs THRRBRKAS), 200586 A.

(%%5t8) “Comparisons between the rareer orientations of R & D professionals in Japan and
the United States”, Asia Academy of Management, Round Table at Academy of Manage-
ment, August, 2005,

(%#£5t5k) “The growth model of Japanese high tech start-ups”, Asia Academy of Manage-
ment, Round Table at Academy of Management, August, 2005,

H OB

(FB) Q&ATHRZELDTOI—TT 1Y) (ERABEEDOHE) BAREHHEL, 20055
4H.

(SHEPRE) (TRAUATTISV FRELEMTZDIE ~HREXBEEEFDO/DIZI~] ABPS
| I7 AV ATHINT 2R PRERH, pp.122-134, 2006EF8 A 1 H.

GRX (HE)) DRELEEDGIHROER -SMEEOZERIFE LS L h) IHBLSHARR



170 =HHFHEERY A F—2005F 4 A ~20065 3 A—

B (HEILEHFTEAT), 2225, (20054:8-9H%S), 200548 H 1 H, pp.2-8.

GRX (BE) falELeLTo7 o> FElE), IR—r5F10 7 - Oy -3y HEEARET—
a4 v THE), #8985, 200549 H30H, pp.38-47.

R/ —F) THBETDHFH (1) ~1. BRRELBRZO 1 ~) BERAEREES REER
Fhy S42%8 2 5, 20054 7 H, pp.75-85.

(Bt /—F) THBETIHHRFH (2) ~ 1, BRREEBIRZD 2 ~) BHAEREES REE
My 42388 3 5, 20054E108, pp.107-114.

(Br7e/— 1) THBETHHRFR (3) 2. BHELLS) BRAEREEE WRESHK $425854
5, 2006¢F 1 H, pp.87-94.

(FELWMETR) /o rOVEEE - IEERBEE N—bFr—2 9 70ER, PP RAX27F4—X])
(MHEAEHRFHTSEHEME), $£115, 20054 2 A25H, pp. 9-13,

(B "BiOBMRICKEE-FHDOA /=2 ar (GEITHEILEE) ), INTT ®HZA BU-
SINESS; 200541085, pp.27-31.

(BHPR) <EHM>O75> FEAIZ ~FEHEHCRZBEARULT 7 F 4V ~), INTTH
H# BUSINESS) 2005E12H%, pp.37-40, :

@EHIAR) Ta3azsr—raronNv77)-—2HELT ~HEEEIOEODOFL LEFY —
CAHZRME~ BMABHTI AT 44 R) ), INTT HHA BUSINESS; 20064 2 5, pp.
38-42,

o3k TEHB7AVH~=a—IA—D - AF4 7 a3azyr—Yarv) (BREZOWHK) (Goiz
h -7 - a7 L5 TSPACE) (BHFMMILEER), 200564 A5,

(GRS NYEFEERIETS) (kh -5 - 25 L5366H) ISPACE; (BHFEHLER), 2005
£5A%, pp.10-11,

GREH) TIHERIIESITEH?2) (iah - 5 - 25 L8E37H) ISPACE) (BHHEMLER), 2005
#£6 A%, pp.10-11, ‘

GFH) ThyawnooT, EARZE)] (zh -5 - 25 L5$38E) ISPACE) (ERAFKHEELER)
2005467 - 8 H%5, pp.10-11.

Gadl) THBEMEEEETS) (ih -5 - 25 L5839E) SPACE) (BHEFMHILER) 2005
£9A%5, pp.10-11,

Ga#t) NEUBMEOA /=Y ar) (2kh -5 - 35 L%40E) ISPACE; (BHHGEHLER)
2005210R 5, pp.10-11.

GRF) "2Vx—F47 - FAFT7EEFETSH) (loih - 5 - 25 L541H) ISPACE; (BHFH
#HIE4R) 20054E113 %, pp.10-11. '

Gag) T7L Yoo (272h - T - a5 L%42E) TSPACE; (EHHEMLLER) 20054128
&, pp.10-11,

GRH) T7a—- N7 F&EIBTEH (eizh - F - 25 L843[E) ISPACE; (GHBEEH
JAER) 2006681 - 2 AS, pp.10-11,

GR3) THBRORE) (h -5 - 37 L8440) ISPACE; (BRHEMHILAER) 20064 3 AE,
pp.10-11.

(SRIVETERELER) DRELGEROBLLHALEERIIRBT L0 ~EM7+r—5 4 LG (&)
OHBEM 3 75y UMKMEE, B, BAERLO/NANVER), THELETW (BE
EEFELAER) 20056 7 HE, pp.40-47,

(SRIVEtaRaisR) TEBERT 70 FEASLRAD nEEsE, §IB, RERFEE 0 RILFHR) THE
77747y (BRLEFMRIM, BEREFHELLER) 20056E12H27H, pp.42-45,



BEEH $43%25 2006ET7H 171

AFEF & %

(&3 4E) “Evaluation of sequential approaches to image restoration using Monte Carlo
methods”, The International Statistical Institute, Bulletin of the International Statistical
Institute, 55th Session Contributed Papers, 2005 4 A,

(FBEE tE)) 9Y Excell iZ X BRFE) U1 T2 A%, 20054E10H.

(FE (£#F)) TIEF Visual C**. NET) H1 T2 A%k, 200663 AH.

)il EHT B
GO  TRAEI70 L 2 05l REHSMEMEAR TREH SRS No.567, 20064 2
H.
(3%%) “Are Care Workers Knowledge Workers?”, Paper presented for the ESRC seminar
“Gendering the Knowledge Economy” at Lancaster University, March 16-17, 2006,

#E B i AR

(RS0 “Structural changes and unit roots in Japan's macroeconomic time series: is real business
cycle theory supported?”, Japan and the World Economy, Vol.17. Issue 2, pp.239-259,
North Holland, 2005, April,

(F®) THERE SBigh, 20054 A,

(2#2x3t8) “Comments on Jayasinghe and Premaratne: “Impact of Asymmetries on Exchange
Rate Exposure”, The 4 th International Conference of the Japan Economic Policy Asso-
ciation, 2005, November,

I it + #®
&S mAStERR E3W) AkERE, 2005F4 A,
Gt UERKFHRILE] FSCEEHIRR, 200564 A.
(FERER) TOIVEAMENSFLERORKE — BRERFEETLL L T— ), HARGEZE
£ (ZEK£), 2005%10H 9 H.

FOH OB EEEE

(BASX) “Sources of Fluctuations”, Emerging Markets Finance and Trade, forthcoming, 2006
3 (L7 x)—FHE#)

(EFE) T=ryhnalk 7-P2RAVI79 78, AVTL-varik BESTEE, AOHME, Me
HiE BIEREENY FT vy $20E, §#asE, 27,

Gx) TOHWEBER - NEESHMOFL VER) BBRKEREEYS BEEK $42588 25,
20054 7 H.

GRs) TEBAHLOREERHELANO# X, HARBERR LY 2— THASEMHT 81358, 2005
10H.

GRX) MRITINEE & EHTE) AARBEME LY 2— THASRHME $£135, 200596108,

B ® # BER
GRX) TREEEEEEROMERER — HBEREOBBANOREER — ) LiBERY TREEH
7y EOSHBE 15, 200556 H.



172 SBMRRERY A F—20055 4 H~20065 3 H—

W oEom R |

@) TERSIHANFO/MEL SRR QTR MELIEE TeRMHER L oMM
EELF BBEEGS, 200565 A,

@) TEBSIHEMEORE - MM - HRIC OV TOREHEE) BEATEEEE WEEN B
42%355 3 5, 20054E10H.

W O B X B

(3% X)) “Japanese Foreign Direct Investment in China: From Export-oriented Production to
Domestic Marketing,” in René Haak and Dennis S. Tachiki eds., Regional Strategies in
a Global Economy: Multinational Corporations in East Asia, [UDICIUM Verlag GmbH,
chapter 5 ., pp.119-135, 2004.

(FEa Ay M) BBELEREARS) TERIC BT 2 BIERMER OBR & 95R — wIES) & 7R3 — )
NPT AV b, HERBEBRESFHEEAS, R - RBUKERFEEDE, 200565 H298,

(FAZEHRES) TAUA -2V AN -FAEREE - 2004F 9 ARE—) KBRT - €K - Tk
EHH - EF L ORE, FRIGEEREMFERMISEBRTE A, BEES16203022 MEE
P AR —-DRIFIEELE yu—NJE—ar; #AELR—F, No.2, 20056 H.

(#EEa AV M) MEZAET (EEXD) - BEEEEN (EBRLTA®) HEAREOBNEERE -
BREOAEENE NDa Ay bBLURIE, EREY A AMAEIFLEALERS, R ILE
AL KFEEREES, 2005610A16H.

(9 —*%> & - <—=)%—=) “An Economic Analysis of Free Trade Agreements: Graph Theory and
a Paradox of Hub and Spoke Network,” iZBKSEA /RXN— 32 « IRV AV FMFKtEL
A=, D=F T R=N— 2 Y—Z No.l10, 2005510H20H.

(#%) ‘“Innovation and Growth Strategy in the Global Economy: International Comparison of
Research Policy and Industrial Clusters,” BIASEE7 7 ABER ERTFESXELE)
T, EH7 7 AR LESBIB LUER 7 5> AKMEEFERLE, THAEFIETSS
vF b 3IF—) |G, 2005115 9 H.

Gz THRABRBOERXEBATR Vo2 - FriL7LF—vy7ETE) THEZO-—
511 No.40, p.26, 2005¢E11H21H.

(AP BRE FERAY) - 4BRE FILERAS THEREOX YA D07 EiE,
REEH, £ENOKE, ~\DaAr b, HEEEHMELY Z— [RbhI0FEE2EA T
KL, R - tHAEA - BEBHEMFE LY 2—, THEMEHISESE, 2006466 1 A16H.

(FEE) EEZO74-NF-VF—F— THFOEA) OEBNFAEFE - MHBERE oH
e, HABSEFEL, 200661 H. g

(D —%> 7%+ R—=/)—) “Emergence Theory of Industrial Cluster: Graph Theory and Market
Network,” B KEA /RX—Y a3y - IRV AV MRELV A—, D—F L T« R—)5— .
v Uy—2X, No.ll, 20064 2 H10H,

() 'EXREZEoN7 Y 7EE-—hEEF0MI—), Yz bo ASEAN ¥ 3+ — THXKE%0
N7 TEB~PEERNMI~y BT RFAFE R AR, A EZ—avF Ry
AL« K7 ), 20066 3 H20H.

o8B % B
G TEREEOSHEL SRR RS —BBRALET. KEHTSLIURRITOY ~ 2]
RIRER - EERAEEMBARTR g, o ORFHE - EXER - 1 /N~ ar  E



REEM $43% 25 2006673 173

MAIHs %M, 200554 H, pp.11-36.

GRS THURRERD THEEES) 2DV THA S MAKWL K — ME1935, 20054 4 A, pp.13-18,

GO TH/VINEREBCE - FOTTHEMBORE £ 5 h) HEABRRZESE HOmtEsbe £
B ey A, 20054E9 H, pp.36-45,

G0 T79FAHBITZEERFY -EXREOTHRELRFD THiES)) BEREESBLERS
FFFEFr TEEZRW, 2005¢E11H, pp.30-48,

GA0) TE2MER: BNV 75731V — - AT LOBE-HBEZELZIIB TSR 7L AWRHD
2R TIA v -z THEE, BIRE, 7L -D. 7y o0& gk (B HA
HAd$¥ 1% F5XME, 2005F128, pp.265-296.

Gax) THILBHhSBRBENEL ODTRY 594 Y —NOREBRE) EBRKERFEES BEENK
EI3KE 45, 20065 3 H, pp.425-457,

(B EaR=% EEEROBNEREBEROTERE ER @k G F405852
5, 20055 9 A, pp.92-94,

(BREH) WHHEILE T 2 _— K —y FBHAPMOCE, 20064 1 A, pp.204-208,

(FrEE SRS TEEOZTRL) 30, TBESSEy $13% TFra s 4 500E, 200663 A.

(F=F2TR=1—) TSF BT BEHERES EBKEA /RXN—vary - IRV AV MIRE
vR—= =% FR—)\— -2 Y—X) #IE, 200585 H,

(D=FIR=n=) TF=F) - L A MY —OERE— BN T ERERREERERICET 2HEEH
M) BERFEA /R—=2ay « IRV AY MY R— 1D —F2 = )%= V) =X
$128, 20061 H.

(7—=F7R=)%=) DNEEEF—F) - LA M) ——KREH L 2BNAHHE2T0HL (RER/RX
CHE) BEBRKEAS /RX=2ay IRV AV MR R— D —F T R—= = - DY —
Ay #14%, 20064 3 A.

(BERD) TAEREZ L EHNER —PFEE#EA—-F) - LA M — () (BBEZBEHE) BE
KRR TREEM $42%8 258, 200547 B, pp.101-127,

(&R TAEoFO7Yy L 7L =y T—HAKHN 2V L AOFHBH—HROBH) (S5E
EHE) EBAEA I R—vay c TRVAY MFRELY R I Jx—Yar RV A
b1 35, 200663 A, pp.161-195,

(L) ToFRICBITEEREY) : EERMT 7+ -7 LB IEERKSE, 2006ETH2H, K
RAZEHRzZB L 2—,

() RIS 3 REBCR O —WImE — ARNFRBRR) c MFAEREZHRE 70 27 b
e, 20055 7 H23H, MEREHZBHE.

(%) “The Structure of Multi-Layered Supplier System in Japanese Automobile Industry--
-Metal parts suppliers”: International Symposium “Changes and Challenges in the Japa-
nese Automotive Industry” organized by DIJ and INPRO, 6" September 2005, in Berlin,
Germany.

#E) BENTTIAV— - Y AT LOBE-HREERZIIS ISR TL ABRD 2 XY T 54
Y—®FIy —BR¥2COE 7uy 7 F THERIZBI L bEHBELLEES AT LD
Fr) EXR#E, 20056108 1 H, £EEEERSH Y 2 —.

5 BENT T4V PRATLOBE-HHEERIISTEERTL AWRO 2K T 74
Y—zdulily) TOVT7 BEEEEMIS, 2006F12A22H, HEAKEUME COE DI Y
BEmIRLy X —.

Y THPAEEOEBEREHFLVESRRAEFIL-H - b0 E /5 aE s SMS



174 BEWFRRERY R 20054 4 H~20066F 3 H—

¥ REHKEAXHRFEES >R A, 20065E 1 150, RE-AREGHE,

R "BEEEERESYTIAV— - AT L AAAMBBEISEERSHESRER L
+—, 20064 2 A14H, K7V AK TN,

(G ThAVNEREBCR - hOTERBORE )50y AFBREESERESEEEEE DD
t 34—, 20066F 2 A2TH, HABFEEE,

(AAY N RBEBEEZEWRMBEES VAP L HNEEOT 4 794 70 ARRHFEOEMENL, 12
B BFEHEETHRERUBREBHBRE IOV TOI AV 1, 200546 A23H, BRIFEEWR
EHEE I —%,

(a—F15—%—) BIUTHSHEEE®EINT 4 ZAAvyay EHBELEEORE) ok
F5a3—5F4 x—2—, 20058 8 H22H, EIUFE—FKT I,

(A—F4 2—2—) HHABXBEEESS  HEHHEHEREHGESSE/R VT4 Ah v 3
v EIEHRIEFIN TV I3 a2—-F 4 2—%—, 20066E2 H2TH, HESX ST Uy
VTR,

(BEREEH) PIEEBCRERSEABRTS - GRAMEHEOH 0V FICHET HRE/INERSE T
DE Loy, 2005666 H, ZEE L TERBIZSN.

(RHALE) BFEESE /N EEIIBIT 5586 CIO BMEEBFHRABERESE — B/ %0 IT FIIEH
BRRE ITa—5F«F—X—1, 20066E3 H, ZEEEL L THLY & HIZS.

(B R THERA ! BEOH DO 0y RAEAMBREOWH) TAFIE T #5538, 20054
8H, pp.4-9.

NER Z B

(BE (EE) ™MSI7L-LvU-—-7LEIEMR) HE HHEE TR B8N - MBSiols
7L —LYU—27) RREFEHL, 200545 H.

(BEE HE) W—2) BHABREE 732 NEESEHEYE) 820K, akER, 200546 A,

GRS (HE) THESEEH O S BETHETIV) BIEFHEFINOBRE N7 + — <> ADKRIL
HASFHTE%S, 200549 H, 49—-62H,

G (8%®) THEERLEOERAES LIPEROBEY MEREESIT - IE0RELRY)
HALEH g%, 200549 B, 227—245H.

GRXC (HE) TTREME) o@mm (2 - 501 MEEash PRRFERL, 57565, 200546 H, 68—
69H.

GAxz (E) TESHEEONNARBERIZE > THSES,) EH7F YA M vy—F)y HAGES
TFYAMES, 43555, 200545 H, 16—-25H.

G (%)) T3#EHRE) oA (1)) ThESE hoiEdt, 57555, 2005465 H, 68—69
H.

GRse () TTEMEmE) 2E0B SR M¥sdth Rt 57% 458, 2005945, 68—
69H.

(#4ME (F#E)) “Investment Strategies Based on Accounting-based Valuation Models”, 7
U7 RKEHEBSIE, 2006E11H.,

& W T B

GRY) 750 Favr7 Ay -Fr4F+0® BHEDO HRAE OEHT) BLEYRALE1—y
03% 15, HERFEFMIML, 6 H.

GRXY) "BRERKEGEBRETISEAREEVORA) BRAEEE2S WHEN) $42585 2 58,



REEN $43% 25 2006£7H 175

20055 7 A.
(ofEkEtsR) 70— L aBET "HoFENE &Y -F95) GAREBKE) SAREE 28
Hbizvoh EE5Hh FH, 3AH.



